>

ARAB
4 >ADVISORS
GROUP

<

Media Cities in the Arab World

Arab Advisors Group
Media Strategic Research Service

October 2009

Analyst: Samer Abbas

Arab Advisors Group
A member of the Arab Jordan Investment Bank Group

PO Box 2374
Amman 11821 - Jordan
Tel. 962.6.5828849
Fax. 962.6.5828809
arabadvisors@arabadvisors.com
www.arabadvisors.com

This report has been delivered to Client as part of the subscription to the Arab Advisors Group Media
Strategic Research Service to be used exclusively by its employees.



Copyright notice: Copyright 2009 by Arab Advisors Group. All rights reserved. No material contained in
this report may be reproduced in whole or in part without the prior written permission of the publisher.
The information contained in this report has been obtained from sources we believe to be reliable, but
neither its completeness nor accuracy can be guaranteed. Opinions expressed are based on our
interpretation of the available information, and are subject to change.

Feedback: Our clients’ satisfaction is of our utmost concern. We welcome all feedback regarding our
research and products. Please send us your notes on this report, what you found useful in it and future
research directions that would help you in your business. Send feedback emails to:
arabadvisors@arabadvisors.com



Table of Contents

Section

Section

Section

Section

Section

Section

[ I g 1 o o Y [ o o ) N 1
11: Egyptian Media Production City......cccoviiiiiiiiiiiii i 3
Establishment and owWnership ........ooiiioii i e 3
Services and faCilities ... 4
(11T o)t =T g o I (=T o = 1 | £ 10
EMPC financial performancCe ... e eeeeaaannees 10
I: Media Cities iINthe UAE......c.ccoiii et 17
TECOM FrEE ZONES ..ttt ittt ettt et e et et aaeaaaaeae e e eeeeaeaaennn 17
[T o T= V1Y, =T [ = U O 1 18
[T 7= VS (8 T T O 1 Y/ 21
Ras Al Khaimah Media City ......cooieiiiiiiii i 25
EStabliShment . ... e, 25
FaCIlities and SeIVICES ...oiiiiii it ettt e e e e eeeeaeees 25
Creative City Fujairah media free zone.........ccoviiiiiiiii e 27
EStablisShiment . ... 27
FaCIlities and SBIVICES ...coiiiiii it ettt e e e eeeaaanaees 27
(O [1=T o) r=T g o I (=T o= 1 | £ 28
Twofour54 (Abu Dhabi Media Free Zone) .......c.c.ooviiiiiiiiiiiiniiiiiins 29
EStablisShiment . ... 29
FaCIlities and SEIVICES ...oiiiiii it ettt e e e eeaaaaaeeas 29
(O [1=T o) r=T g o I (=T o= 1 | £ 31
1V: Jordan Media City .....oiiiiiii et eeanes 32
EStablisShment . ... e, 32
FaCIlities and SBIVICES ...oo ittt ettt e e e eeeaaanees 32
Clients and TENANTS ... 33
V: Halley Media City (OmMan) ...ooieiiiiiiiie et e e e eaaneeas 35
EStabliShmeEnt ... e, 35
Facilities and SEIVICES ... e aeaaaas 35
Clients and TENANTS ...ttt anas 35
V1: Potential media cities in other Arab countries ......................... 37
Ba N ain oo . 37
LU 1YY 7= T N 37
=T 0 = U [ o 1 37
(6 = 1 = | 38
SaUdi Arabia ... e 39
L] U Lo = o S 39
S/ - 39
Other Arab COUNTIIES ... ettt eeeeeanns 40



Table of Exhibits

Exhibit 1:
Exhibit 2:
Exhibit 3:
Exhibit 4:
Exhibit 5:
Exhibit 6:
Exhibit 7:
Exhibit 8:
Exhibit 9:

Media cities in the Arab World ... 1
Summary of prospective media cities in the Arab World............... 2
EMPC owWnNership StrUCTUNE ..o e 3
EMPC ownership in other companies..........coiiiiiiiiiiiiiiiiiiicieae 4
EMPC’s main clients and tenants............c.oooiiiiiiiiiiiiiii e 10
EMPC’s income statement for 2007 and 2008 in EGP.................. 11
EMPC’s income statement for 2007 and 2008 in US$.................. 12
Revenues, net profit and net profit margin (2007/2008) ........... 13
Contribution of EMPC's revenue stream components to total
revenues (2007 /72008) ..ttt e 13
Exhibit 10: EMPC's 2008 revenues contribution to Gross profit.................. 14
Exhibit 11: EMPC's Balance sheet statement for 2007 and 2008 in EGP ..... 15
Exhibit 12: EMPC's Balance sheet statement for 2007 and 2008 in US$ .... 16
Exhibit 13: EMPC's key performance INndicatorS........cccvvviiiiiiiiiiiiiinnnnnnnn. 16
Exhibit 14: DMC’s major radio and television broadcasting clients............. 20
Exhibit 15: Business segments and activities targeted by DSC................... 21
Exhibit 16: License packages for setting up Free Zone Establishments and
Free Zone Limited Liability Companies at the RAK media city .............. 26
Exhibit 17: Creative City Fujairah clients ... 28
Exhibit 18: twofour54 clients and partNers.........c..cooviiiiiiiiiiii i 31
Exhibit 19: IMC’s earth Stations ........ooiiiiiini e 32
EXhibit 20: IMC’S MaJor tENANTS ...t aeeaas 34
Exhibit 21: Arabsat channels transmitted by JMC ..., 34
Exhibit 22: Nilesat TV and radio channels transmitted by JMC ................... 34
Exhibit 23: Berytech shareholders..........ccooiiiiiiii e 38
Exhibit A1l: TECOM investments registration and licensing fees for
companies setting up in Dubai Media City and Dubai Studio City ......... 41
Exhibit A2: Dubai Media City license segments & activities........................ 41
Exhibit A3: Dubai Media City office rental options and costs...................... 44
Exhibit A4: Dubai Studio City license segments & activities....................... 45
Exhibit A5: Dubai Studio City Clients.......cooiiiii e 46
Exhibit A6: DSC Film studio complex masterplan..............ccooiiiiiiiiiiin. .. 50
Exhibit A7: RAK Media City license segments & activities .......................... 51



Exhibit A8: Creative City Fujairah required documents after application

F= 1 0] 0. 0 1Y 7= 1 52
Exhibit A9: Jordan Media City editing services and prices..........ccccvvvvin.... 53
Exhibit A10: Jordan Media City equipment and prices........c..ccceevviiiinniinn... 53

Exhibit A11: Jordan Media City transmission and uplink service prices...... 53



